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IdISBa PROJECT CALL
SYNERGIA PROGRAM
	INSTRUCTIONS FOR PREPARING THE REPORT


	· The estructure and sections of the report cannot be changed.
· Use Arial 11, with 1.15 line spacing
· It is recommended to respect the maximum length established for each section.



· Summary of the proposal

Project Title: 
	


Executive Summary of the Project (Recommended length: 1 page) 
	



	




· Strategic Interest (Recommended lenght: max.5 pages) 
Justify the proposal within the Institute’s transversal lines.

		



[bookmark: _GoBack]



· Scientific Quality: (Recommended lenght: max.10 pages)  
Scientific and technological objectives of the project, state-of-the-art review, content and scope of the project, description of the methodology, consultation and participation of non‑scientific stakeholders, and citation of the most relevant references.
	







· Relevance (Recommended lenght: max. 5 pages) 
Relevance: the project’s capacity to generate improvements in the prevention, diagnosis, and treatment of diseases, as well as in public health promotion activities and health service improvement.
	






· Applicability and transferability (Recommended lenght: max. 5 pages) 
Applicability and transferability: exploitation of results, economic impact, social and environmental impact, and international projection.
	







· Project Work Plan: phases, tasks and schedule (Recommended length: max. 5 pages) 
The schedule must indicate each task and the responsible researcher.
	








· Adequacy of resources and budget (Recommended length: max.3 pages) 
Justification of the budget (subcontracting and technical assistance, consumables, equipment depreciation costs, other necessary expenses).
	



	Personnel
	

	Supplies and Services:
	

	Travel:
	

	TOTAL
	







· Dissemination Plan (Recommended lenght: max. 2 pages)
· Activities and events to disseminate the project to society, taking into account the following concepts as guidance:
· Purpose and content of the message.
· Target audience: the general public, patient associations, schools, consumers, public administrations, media outlets, etc.
· Dissemination channels: events, interviews, press releases, social media, website, etc.
· Timing of the actions: develop a timeline for the different activities.
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